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Studying the Categorization of Elements of Video Collectors’
Satisfaction with Online Video Sites: the Application of Tetraclasse
Model

Abstract

Recently, online video-sharing sites, such as YouTube, have been used by users
for not only their video-viewing and video-sharing functions, but also for their
collecting purpose. Therefore, this paper tries to apply the Tetraclasse model to study
video collectors’ viewing, sharing and collecting activities via online video-sharing
sites, in order to examine the elements of service provided by online video sites.
These elements will be categorized into four groups of basic elements, key elements,
plus elements and secondary elements through the Tetraclasse model analysis.
Hopefully, this paper can contribute to further understand which elements of the
service of ‘online video site’ can attract users to adopt online video site to facilitate
their collecting practices, and to further test the applicability of the Tetraclasse model

in media and communication studies.

Keywords : Tetraclasse Model, YouTube, Customer Satisfaction, Online Video

Site, Video-sharing, Video-collecting
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