RGHR S REE - REXE:
SRR RSN/ ARFRAEFTAE
| drink tea, therefore I am healthy and pretty: The study of
ad appeals and lifestyle portrayed in Taiwan’ s Packaged Tea

Drinks adverting

% (Chern, David S. Y. ) —— H—15#%
W= KPR E 186 S & 81 40%

Zdsy (Wu, Sulin) — H=15#%
WI—RPERPIEES AL



Neb F o~ AR AL £ R
EEFEER L PR/ ERERE 2 EE

(F &)

B EEEIRIAFIANCHE A ANBASOR L AL TIEAYRARE
W BEHERUER/FER G AL L e Ko IJ\:,\al,}J -ﬂr‘{mﬂ Ko A
P b TARE L E e 2 #fff“}ﬂ%?ﬁfw—\— BieF b+ o 2B~ B8R
BEyEN o A S - MAEGRS S AT AR ZF AP EEREAN H
RPEAhE2 G LE &R YR (NAFR) e ZE BB AD
%ﬁiﬂﬁﬁﬁiﬁaﬁ%wmﬁignmimagﬁiggiﬁaﬁgﬁﬁﬁo

N

AFT 3 2BFAL RS A A e ARAORTARA £ 550 7
BB/ E R TE T Pl f o 0 % R R A R Al kPR g B/
FRFAFLIBF AFETHOE2BFAT PG AR ER L A FEY

(2002~2007 & 2 2008~2012 # = B £ ) £ F & FR B R LEE/E RFR

g EA T

SRR 2P s AT NG A $E 22002 £-2012 & &
BB BEY £ 1002 ¢ EFER TR LEFAY A iy
FHERAREHEET N0 AR GEH e XFER (Z1HIH)- 210 BR 2
FERTRAG TREE B TER SR REgRAP ¥ r e TiEd 7
SR SRR LR TR R ‘T‘i"’”‘?.ﬂ‘%ﬁfé%.ﬂﬁ Fig v R o R & 1R

AP Fr e TE s ko pleds Tl (THRELH, 2 Tgiyg .
SOBREF R 2R EAE LT AFTE- AT RLY TR

Foed FAGE c AT HFR S R T A AR LY hEe KRR A AT R AT AN
BY TRAFEER T AR ARG TR s T S b
B 2 Do A e PR pE o a 20 0 TN BERETFRE P
(1.43%) fr "BHEAZA P, (0.71%) Plage” (21%2#)-

FHR AN DA P EDER LR/ EALET LA SR
2008~2012 & &R 2 vt 2002-2007 & crf & {5638 T % g, sd e ¥ oo
2008~2012 & ehjg 2 4 1+ 20022007 & chp 2 > {3 TRBEWEBEHE ) ch2
EAE (£ 18 3H)-



| i

21 ¢ EFEETHRE 2 HB DR 2w EE S AT
LR EREET)

2002~2007 & £
2008~2012 & ++ $

3 o
e
e

3 LRV
PRRE i B
' e
$EHR
ok

O 00 =1 OO Ol &~ O DN —

H
=
e
.ﬁ:

Gr s L=

18 dh it
AR
18 & e pF
FERR
fepl 4 & % 53 pE

2008~2012 & v

2002~2007

IR £ W
*

2. L ud TRpwpe

R g

=T

N

R A N

TREAwRE A EARZERE GRS B




[ drink tea, therefore I am healthy and pretty: The study of
ad appeals and lifestyle portrayed in Taiwan’ s Packaged Tea
Drinks adverting

( Summary )

In order to maintain healthy and pretty, consumers are willing to try
every efforts, including drink more teas everyday easily. Advertisers
realize the fact that both healthy and pretty are the life goals of most
people. They launched and advertised variety brands of Packaged Tea Drinks
and distributed to almost everywhere. Seeing a consumer with packaged tea
drinks in his/her hand all the time is so common in Taiwan.

The first purpose of this study is hence to explore the advertising
appeals portrayed in this type of ad and the lifestyle strategy they
created to appeal to cosumers.

Using content analysis, this study collected and analyzed 109 TV
commercials from 2002 to 2012. The study found these ads portrayed 10
different appeals to persuade their consumers. They are, in the order of

frequency, “to get rid of grease,”  “to aid digestion,”  “body
building,” “to get rid of fat,” “take care of health,” “to keep the
shape,”  “to lower cholesterol,”  “to become pretty,”  “to refresh

”

you, and “to freshen up.” These 10 appeals can be divided into 2
different categories: “healthy” and “pretty” appeals. The study also
found 5 lifestyles have been found in the above ads. They are: “to
maintain healthy,” “to have a feast,” “to lose weight,” “to go
outdoors,” and “to chat with friends/colleagues.”

The study also found that “the years 2008~2012” portrayed more
“pretty appeals” and “drink to lose weight” than “the years
2002~2007" .

Keywords: ad appeals, lifestyles, healthy/pretty appeals, packages tea
drinks, TV commercials
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[ drink tea, therefore I am healthy and pretty: The study of
ad appeals and lifestyle strategy portrayed in Taiwan’ s

Packaged Tea Drinks adverting

In order to maintain healthy and pretty, consumers are willing to try
every efforts, including drink more teas everyday easily. Advertisers
realize the fact that both healthy and pretty are the life goals of most
people. They launched and advertised variety brands of Packaged Tea Drinks
and distributed to almost everywhere. Seeing a consumer with packaged tea
drinks in his/her hand all the time is so common in Taiwan.

The first purpose of this study is hence to explore the advertising
appeals portrayed in this type of ad and the lifestyle strategy they
created to appeal to cosumers.

Using content analysis, this study collected and analyzed 109 TV
commercials from 2002 to 2012. The study found these ads portrayed 10
different appeals to persuade their consumers (Tablel, Column 1). They

are “to get rid of grease,”  “to aid digestion,”  “body building,”
“to get rid of fat,”  “take care of health,” “to keep the shape,”
“to lower cholesterol,”  “to become pretty,”  “to refresh you,” and

“to freshen up.” These 10 appeals can be divided into 2 different
categories: “healthy” and “pretty.” The study also found 5 lifestyles
have been found in the above ads (Tablel, Column 2). They are: “to have
a feast,” “togooutdoors,” “todine with friends/colleagues,” “to
chat with friends/colleagues,” and “to lose weight.”

The study also found that “the years 2008~2012” portrayed more
“pretty appeals” and “drink to lose weight” than “the years

2002~2007" (Tablel, Column 2).

Keywords: ad appeals, lifestyles, healthy/pretty, packages tea drinks,
TV commercials
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