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14" Advertisers should take care to assure that only age appropriate videos, films and interactive
software are advertised to children, and if an industry rating system applies to the product, the rating
label is prominently displayed.

15" Advertising should not portray or encourage behavior inappropriate for children (e.g., violence or
sexuality) or include material that could unduly frighten or provoke anxiety in children; nor should
advertisers targeting children display or knowingly link to pages of a Website that portray such
behaviors or materials.
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Ryan wears the classic
unisex Flex Fleece zip
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