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Abstract
Facebook has become the most popular social network in today’s world with nearly

10 million users in Taiwan and more than half a billion users all over the world.

Among various user theories, “presence” is deemed the most suitable concept when
analyzing the interaction between human and media. Therefore, present research is
going to explore undergraduate users’ presence and loyalty of Facebook and the
relations among these variables. Result shows that physical and social presence can
influence behavioral loyalty significantly; and only social presence can influence
attitudinal loyalty. Besides, self presence has no significant influence on two loyalty
dimensions.
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