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YN EEE—ERE (TR BRI E EESEmEN -
TS » NILE FR%E 2 BT > 1R1% Forrester #H& > 2005 T4
YIS EE 1,650 [E3E7T > AR 2004 FRE T 20% 0 1 2006 4
HREZRE 2,000 EETT > MR (21%) WIEERE » R oKHE
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DeLone E2 McLean (1992, 2003) f2HAVERAGINEARIECTE @ IR
& (service quality) >~ Eili&E (information quality) FIZASE (system
quality) FEXEH - IEENR ARG ENES S ERFEAEHN AFHE A
DU G FRENES » NIt E R ARSI G - Wang (2008) HELA
&S O = R Ak - SRR S & s B R R A (B E R 5
FAE - MR B IERIIRH A -
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R (technology acceptance models » TAM) & Davis (1989)
DIFEMATEN G (Fishbein & Ajzen , 1975) AiEBERTHEHAY - FEE ) BRHL
AR Z AR AZE RO RS - R NIRRT R - B RSEHE
EEAE T BAT > geEAEHER - miEH R E 22BN ZRS01T
RREFE TR » AT RRRREAIZ FERAIA T (perceived usefulness) ~ s8K15)
FiTE (perceived ease of use) 2% - #hJEh:R » (EZF—ELINTRZE L ER
FHEREENARNAAEENZHERE RSN RGENEER T IERRE
8 EMEETHIERFNER -

Z1% Venkatesh EZ Morris (2000) [EIRAFRHFEZ NERVE=E @ 2H—
{EF S HEA(TAM2) » R 5 "+ &2 (social influence) 1 " HEH

(cognitive instrumental)  EFZEHHZEAIRI(E 128 % - Kbt geEa

4 0 TEIHE (subjective norm) ~ EHFE (voluntariness ) fIANFRIE &
(image) FE=MME ;T EEZH, RIERE © T/EAHRED (job relevance) ~ ¥t
mE (output quality)~ &5RE/RME (result demonstrability) FIXIE S A
M (perceived ease of use) ZEVU{EA[A -

Moon Ei Kim (2001) $+¥f Davis (1989) #EHHAVRHEEEZEAIILMELE
AT H B E I FHAURER E Z FIE R BREQAA A R ERRI Z TS
JEZ N LAY (playfulness) HYPRZEME Fadam o Moon £ Kim (2001) PA
Csikszentimihalyi (1975) HYPERmELEE - EFALAAMERY =(EH = « FFE
& (concentration) ~ #FarLr (curiosity) ~ MRt (enjoyment ) » B EFE
e B s A AR R Sz B A EHIIE R IZE & 0H]
RERERH SR AMEERES - 22 R ER 2 B 2 R HVFa 0 - 4988
T M B AE BE & BRI &S R R AR ¢ RS R R S B AE P sg
BEIANAERIRIEL o Tony (2007) FJAH Mon B Kim BYRHFEAAEINNAE SR AR
D CETaman 3 B4 - S5 B S U PR B SR -

Benbasat B4 Barki (2007) [BlEEAERERHCEEZIE IR0 Fy - B2
BEFAERHIM T T REEE BN SR AE A AR RTERZE (antecedents) FIfEH
1T RHI%ES (consequences ) » RIEATHFT &SRS IR A E /ATERZE -
BErEMUEIVER - R~ MRS SE SRR A B - F0AE AN - SRAS A
HIREEREE -

=~ BTET AR

SHE(T By (theory of planned behavior » TPB) & Ajzen (1985) LA
FEMEATENEZS (the theory of reasoned action @ TRA) AZEREHEHAVEIER
o BT RER (intention) ZE{T ABREE (attitudes) ~ FEIF#H
(subjective norms) FIfT A#2%f] (perceived behavior control) HYERFIF
B T RHARHET AhEERTESE - H e
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S % <
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3. ETBUED © A E A BESET BT e R A (40 ¢
A I ) HURES] -

4. TTRPER : FILRASE AR E T BRTIES ) - BE B ABHT AEAZ
ARERER -

Schepers B2 Wetzels (2007) ¥EEGRI A NIAGTET A
Schepers B Wetzels (2007) 58 AR EE &I AR B2 =0UEITE 5w
KEBGERET  TEHATRENMT AhEREFEHIERFZ - Nahyun 21 Anthony

(2005) TEfHEF4ERS 2 (E R EIAIMTSCR3ER » TEUREL ~ BRAITT RiZhlE 52
BIEFHEZTREE - HREEZHEAPEREHNEAEER 2 228 LUK
=T AT e T T EUREAIRI AT RGN EHEEE R - KRS
IRt AR DA S E A ARG IIIE S - BRET 4R a4t~ (& B R R -

Y~ AR B T (R

MR Al iy SRk > ABTSTARE DeLone Eil McLean (2003) HYEENZER
I ~ Ajzen (1985) HYETEAT Rifam » WAE R 2B (Davis,
1989) » R —FEMAITZELRE > WE 1 For »

B 1 AR g P 2 40

fE DeLone #i McLean (1992, 2003) fRHAVERAIGAIIHF > 2044
VR Z $@TE R IR aE ~ Ei B A E F =T HHmE A=
(—) RBLE

DeLone B McLean (2003) &8 FsHei%an'E o] #5 FHAEIEEE R 20 o mi sl -
PRI O ERfEEIFRTET & - BamBBEIREER - EENR MRk
%~ R s BRI AR

Parasuraman, Zeithaml BiBerr (y 1988) %50l DA HE & Bt & AR %
i 0 Pitt, Watson E Kavan (1995) S0 RfERELFAWER » WHRICHEZE
B E - RIS e S5 A %5228 » Barnes B Vidgen (2001) FHHFALEHY
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Eaflon B SRS H S E R V2R DT - EE MBI B R4 nE &
S EEAHRE o fR#E Christy B2 Matthew (2005) AVEHZEER A4EnE & a0 E |
53 s V& e

1. 1EREME (accuracy) @ YN R S EH IS E M ERNNVEFEE - Hit
Pt rT SRRV E R AT hnfE A 8w E EASHEE (Ho & Wu, 1999) - #E
MmERBENVEYERRE RS HEZRE - BEUBEYWEEK

(Kateranttanakul |,
2002) °

2. WE (content) : FEEEVAGUERS & sE B & L ER ~ BrEARRE -
Fro~ TR MR E LR S (Katerant tanakul, 2002) » ilfZ
BFERRLAEE ~ HEhEEEN 7 EIR (Christy & Matthew, 2005)
Ioh > B RS E R R T A 4k -

3. HuEERGEHETE0 (format ) ARSI E @RS - 4905 2R E B
ORI A PRE > SEEA ) Y A4S B ) 2R A E = A A
BIEMIEATRE > Ho B2 Wu (1999) HEf5H s 5E =407 A T3y i
{FAENNEIRE -

4. BIEFME (timeliness) : REYIAEIE A A HY B8 2R R B S FED B B 1 0 4%
R AN S HAR A UEEE (Madu & Madu , 2002)
Janda, Trocchia B2 Gwinner (2002) fi5H4ERSHEY B & i B (R 4G
N e G FEZ I R -

DeLone E2 McLean (1992, 2003) fRHERAGHINENF » EillinE B
EEEERZ— Z%J:E%?W%ﬁﬁﬁﬁ%fﬁﬂ’] o E 0 A @uuﬂl‘ﬁ%%ﬁ%;ﬂ P A
SHVEREH - B ER - AR EPET - KIBIEERNVIEEEE S 0 B A
TEREYIHEE Y & uﬂnu55 Jarvenpaa B1 Todd (1996) WIBFZEHEHHEM ~ IRIGEL
E%%%WF% o HADEREHGHES > A5 EGHEEWIERHE -

BEHVHEEN > FEHEETEYIAETEHE - Al - KEBIEYRASE
Lederer, Maupin, Sena Ei Zhuan (g 2000) AYBFZE4E B RE NG E BIHED
HAERMEFAERZE - Wit AR T ERE -
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1. #EZEMT (navigation) : MUEHEIXFLHRIGE » A HE
= E&EN - Kateranttanakul (2002) ZEEgMEFEAL(HE A EMEuEEE R
= HERFEE Ay EE AN H BN S A - Tayawardhena 1 Foley

(1991) fi5H!flf ER 4 E R Bt ml B IR T b S FH w2

2. ZRIREMEESE (ease of use) : FEHE NMEALAVAEREERIES M - AJFETT
HEHNEY R > EBEE B R EYZT - Zeithmal,
Parasuraman £1 A., M.ZEE (2002) {5HE FEBEYEIEE
VR EER S AR S B EE R e e B RS -

3. ZHRIOIFEZERE (response time) : 4EVh[E|EME SEFIEFZEHE - BHER
fA o] 7 AR EE B B N Ek 2R o Palmer (2002 ) ~ Turban B2 Gehrke

(2000) 23 FHEuEH TR DL A5 R 240y (0] 78 2R B = P BrE M -

4. ZEZEVE (security) @ FEVIAIULIE RIERRHIAC 2 & s AIE A E R
RUEEEEL ~ JEEEH - 1848 PriceWaterhouseCoopers HYFHE » A 79%
D= =B A e e R P =P AN i e R - = N ) o N
VIdanE 2 e MR e E A E 0w e SRR <~ — (Christy & Matthew,
2005) °

ARG E BT E  —(\FN AR mEEZRMtS T EAE S EN T

M~ BEAAME - R R TR KRG TEE - 2SN REES T I ®
(o R & B b sR A M R sR A Z M (Lederer et al., 2000 ;5 Liao
& Cheung, 2001) - Koufaris (2002) t$5H RIFaVFE =R ol (FRE 28 Bn T
AR ;0 Tony 2 (2007) ¥4R EEEFENIHRAESR 2SS E FIEAFE
FIRLAHIZ AN - LA R

H 3@ 4EuhHy " R Sin'E ) 2R - SR SR RAEnLe 5 A A IR
9

(M) PRATA SRR A

Moon 1 Kim (2001) #f¥f Davis (1989) f2HAIRHLEEZEANIDUELE
o0 Ry mOM B (T AR AT BN » FREDAIE AN e R B RS - [EZ
B AN (Playfulness) FYRZEME foitam  Heijden (2003) fi5HERAIA #R
e IR s 2 A D 4EnER RS AIE AR - Liu B Arnett (2000) HYBHF5E
FrNABMEE B AR TR M E R IR - E AL N S A 5
BRI ERE RS EAE > ATEESE I A D MELERIEH=E - M
Tony ¢ (2007) i AEEBMENRZERE G EFEFERES - FHBEREZE
= HiSEEt SR BEE SR - Teo, Lim B Lai (1999) FIF4R & #EeT
A SREA g AEEMERNERN - 2R AHEEA S BN A
B o REEERE DL BRIl » ApFFeie i DL MEEs -
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%Lﬁﬁmmﬁﬁ SR ENRSHEE T o SR E RS0 IRt
HATA[ P2y & » {IEGEAESR ERagnh - (8BS R EnhHI AR B2 At -
PR ] DU PRt SE Rl Y - & (8 FH B ERAE S L~ 24 Y48 ey
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Ry ER AL (Csikszentimihalyi, 1975) © (Rt - AEFZEEEH AN R ¢
H 5 © [ A4EnE A A B A AR A -
(7)) TERREEG EREYAEE 2 (H ERE 2 R
TEHERARTEGENES  TEESEEREAR MTE G IEZEGE
NEZMEET RNEE - ﬁﬁ%#tﬂk%%&%%x%%ﬁ(&mm
1985) » WELESR > (FFRH—(EANEE R —ETEES » TEREAARIRR
ﬂm%%mkﬁmﬁﬁﬁjTﬁﬁﬁLﬁﬁ%mﬁéﬁﬁ Nahyun E# Anthony
(2005) BHFEERIGEH & E PR R BRI BN R R EEHH#E
FIEH P EFERE 2T AERE - Torben (2008) We4R FEEZEYAGULATHE
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R R L T S B S BN A Y R o [RIIL 0 ABSEER DL R
H 6 @ FERHEH N R E A R 2 -
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HIA MR Z AR E T REER S22 E RFAA AR E - &
EHIT L2 EH M HIILE AR 2 8ES o (Igbaria et al. 19965
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@ R e D AR Ahn et. al. (2007)
N 3ai
P;;;F O E L e kiR A AR

% P e R A D 2o PE R R o

Ahn et. al. (2007)
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RS TAN T ATy Hansen (2008)
Kwon and
. PR D R A L Rk ) B o () .
BNy 3 F = Onwuegbuzie(2005)
R A gE R (S B DA R Bk i
AFER AN A T R AR S e
NG G Rk ap B TR - AR R T o
AT (T Kwon and

GyEER s ) A S S L 2R - ,
= i - - SRR O Onwuegbuzie(2005)

MRS S LS S TR

75 Bk kL E S AR R g Rk o Kwon and
% B BAkLE SN E KR IR e o Onwuegbuzie(2005)

Ahn et. al. (2007) {=
B phge erpqprt o A F QS bR TP o

NS A s AR R ek o

= I A

— BASERE R

R _EEERrL - ARG EE - TR LS EE - LURBREEI
& - HUglE] 270 S - NGRS LGRS > ARSI ZEE » H
BB TS E e REET AR CE - B E B ErEL © iR
EEaGTEE T A WEN EEE - HE - EeZ EHEEE RS BE—EEE
IR > R R RS - Sdtellg - AREE R 207 (0 AEERE
98. 8% °

EREEEET A 42.8% AN - Hik 57.2% Ractt o Rk ERE
BERsy - K 46 8% HIHEE VIR EHERHAE 5 #/INFUE A 41.2
WHHEE - PFR LA 2~5 (BN > & 11. 9% EEE FIEFR L
MRy 2 E/NRFLUT 5 fE4R EREYAEafE FACERET sy - Hr 13.8%HVIES
TS RAREE 40 8Ll E 0 19, 3% HVEE IR A Y4k i
Ry 20 ~40 73 > 66. 9% HVEE Z-F IR AT LAV &y 20 08
LI - € EACHBi st o a] DASEER - AT oe 2 ik B3 BA & FE AR (s 4K
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B > BEA —Ethll 2 (R EA S LiEYHEns > K  [FaARKH
FEHFRERAIFEK -
— il=yiziv b
AL EF T ERIE AR Rl « 723 R ilEl o > DAAE —2iE:
iy Cronbacha #K#& (Cronbach, 1947) - AWZEArAERE S Croncacha B
o 0.632 & 0.873 2/ R T A& E B T EHRER S 240 - 2EmE
Nunnally (1978) Frigtify 0.7 ZP9E&E (&0E3% 3)-
TR ORER 77 A5 DABS MR Z 3% (Confirmatory Factor
Analysis,
CFA) $H¥RTGHETRE DT > Al RUaUE (Convergence Validity) Fll&
AR E (Discriminate Validity) > R4 Fornell 1 Larcker (1981 ) -
Fornell (1982) Y » EIFMIUSUEEEFELLT =8 RA - (1) &EE
T LN ZE & (Standard factoring loading) FEARY 0.5°(2) &fE&
HEEEEERR 0.6 - B EIEIE (AVE) JEXR 0.5 2M8F% 3 By
Mréd SR r] R A BB R E  0.477 BERIEEREE 0.5 246
H A < & I B U R A - TSR ETE B U H S ER RS
At B —ERE BRI SRR -

Z 3LRIEHS L AR

Tiop R T a3
g EE TR y  Crombach maxp ~PFFER
IO \:
T o 3 £ (AVE)
0.736
VA2 e
Qe -
FP; ™ :Zgi 2344 0.624 0.847  0.845 0.576
~ 0.753
svgs
0.794
Lo 0.877
P%,f W ig; 2432 0.690 0.825  0.826 0.703
~ 0.799
o i 2279 0.641 0.645  0.644 0.477
~ 0.628
s o 0.696
g pfl 2610  0.642 0732  0.732 0.579

'EOPR g8
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i puy 0790
o A 2178 0.588 0737  0.736 0.580
P 935
0.833
2 i peu2
. i peu3 0757 2112 0.571 0815  0.819 0.602
- peu4d
0.735
0.849
attl
R a2 0.827 2456 0.623 0.873  0.870 0.689
att3
0.815
. 0.635
a R
ﬁ“ Sn; 2674 0721 0632  0.642 0.642
w Sz 0,739
s 0.719
qu pgci 2161 0690 0701 0716 0.558
=ddl pbed g9y
v e 0799
]”rﬁ‘:&s bll
5 b3 2176 0.645 0778  0.745 0.594
0.742

=~ GEREEE

TRE AT — BT T RV RIS T - BRI RIFNEE U REZ 1%
PR TAE A5G - SERBURINER 4 -

RIS ITEER > R SRS ERB S RNE 4 - BRI
&%) HI-H3 ~ H5-HO ~ HI11 EYERa7 - HI ~ H4 ~ HIO ARNpRar - Hot Hl BREGSE
HERAABRYE U4 REIAA MR SIS 0 H10 Rkl 5 A 2
UEAVEERE o AWTFEEE R HI DR H4 ZFTDIAREEE > HIRRHL B2 R -
RHY BB B RBN TIEERNE T - £ T EER TEEBNEN
R (E ] T &R AR - 281 > ABCAYBTSE I 52 i b I I4 LA (%
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% R LERE A BT HVRRETET % - IAh - ARAFER R HINA
W IR R R % TR ERIHIA SR A Ry 267 {0 > AL
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A study of consumer’s intention of using
online shopping websites using the

integrative technology acceptance model
Shu-Hsun Chang ~ Yu-Fen Chien ~ Yu-Hsin Lin

{ Abstract)

New information technology appears everyday and online shopping sites are no
exception. Hence, scholars are devoted to understanding web design and marketing
tactic issues. This study aims to understand the variables that affect online shopping
site purchase intention. Using information system models, this study measures the
quality of online shopping sites as well as propose a conceptual framework utilizing the
integrative model and the theory of planned behavior. A sample size of 267 was
collected through online surveys and executed by Structural Equation Modeling
analysis via AMOS 5.0 edition SEM. Findings indicate that information quality and
system quality both affect the user’s attitude concerning the site’s usefulness and ease
of use. Furthermore, we found that perceived playfulness was not an important factor
due to using the online shopping websites has been purely considered as a task. The
findings of this study may be of help to online shopping site operators in which limited
resources may be targeted at the important variables so that site operation may obtain

the greatest commercial benefits.

Keywords: Online Shopping Website, technology acceptance model, theory of

planned behavior



