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(Karrh,1998 ; Russell,2005 ; £RHRER ~ =ELE > 2005 5 #5[H & SCH,2000)

Erma ATFEANER » s F o LUBME] 1930 FRERNERFE - HERFIE
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o ARV S AR Z S EEA - BB ERGER A5 FEEHRAIREMAE
SRR P A o BB B RV M TR - FI41 1982 4 Reese Pieces
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ZE N T HY 5 5B H (Product Placement Awards > 2002 ; ##5 | H{RHREL « 555
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(Smythe,1977) - FR4E SEARZERYGmAL - AOREHEIVAERRE - RIRRIEERS AR E T Rl
A R E LS FE S P AR - MR ERRAAIVEE L SRR ERS [REE
A BT &R - giHES WG HE & KRM S - fEaBRie T - REEA
HIESENCDA RS HY £ 28 - BEAASE R ZEN e S TR Y B R b - W AHEET
RGBSR (EMAVEREST - REEES - BB A RIEE &% P iR HEEE A B H §H
BA% LAY ERBEBUG LR EE T e o LAVHEA B AR KA E R
(Mosco0,1996) -

A PRHULASZE 2 RIS A\ i LAV, Rk i EmE A - 6
TENEBE R HIFAIFER B R R SR MRS - NEth AR B S NS S
77 RS A WO F SR e 2 A s SR & R R (5 R R el
NSRS EIAUHE TR S E B on > BB 4G E A E RS - TIURAEUR fa R
HARITE A AERE G E T ANE AT -

B (HENERHER) PHNEMEADN

1 (EEBARAES) EiHT - BEE S AGRIESEEEAMEE - BB
USRI B HEITI0S - W0R4% (Carson Kressley ) HL&Er 2 S B EIIRENE
Shopping » &5 7 BaE A EREAYEGS - JUE (Kyan Douglas) AllE & T M S
HFTHn - EAIENE R - 7 (Jai Rodriguez) FAFTHIEMERMI U LEEH
A FTT > 238 (Ted Allen) FEFHINE RS HEEN - M (Thom
Filicia) HIEEFRMEBINERNITERLUE - 280 - B H o pliEwa o AN B R
PRI B HELT 2 TH B AR SRS - BRSSP A E L ~ s B e AT
PRUEAT > SRV By A AT B B AR EEERIIE > WX
e ARERE » WF—RF AJE - EREGEMHE 5 ARV R IR pE AR
EEEIFEIEAE LN - B > ERE ] DIPERE A AGHAIER - T2
e TR R 2 vk S B A AR IRV IR - SR DRI VSR B B 5
SFFS20YE T 0 BEESEANTE - B EENHEN - DIRENEE RS
B AR o W HMHE AN SUV FEEHEE RSB RENEER T
WA DI 7% » 3 GM(General Motors)pSit i & (I BAESEHAT ©
A6 H - ekl A VERE B RRR NN <EE R EET KBRS BITRIRZ
JOKYE > A2 Fab5 g2k E] TACORI ERETJE » R#%(Carson) jEi%/144: " F4M
RENEHREREE - TACORIL B —RFIFEL SN A - FARM e A (RS
Ay MEDUEE B (R5E close-up rmhFpaiEdzE fm) 2% - HLUEEHIEE T
5 IR K% i el o - E R E R A T R - R B AE LT —
R E{E 1 BE 5 HETITARTEEHECEE  S&REERAR
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" BRSRIR IS S R - TP TACORI R E S R e & XA > 5
TAEGEIMEIR - FEEH TACORI EREFAVIEMESUN - & ToRIE]
TACORI B2§1 H B ERAL S FRIER ORGSR - (B fEm It H S E VSRS T Ry
—IH e MO AT H B E AL SHAGRAY T EanE A > BUE AT HRCR
MEEEERNE - TACORI BRE A FIMVAVHERE AR H T e TS > &

TACORI A E|HAYREME % 1 {E{E—HE =TI > RS E R 1!

— ~ Bravo & G HEE B A ARHVE A 2

T4 (Bravo Tying In Products ) (Television Week, 2004) » £z} Bravo &
fAE4EF Lauren Zalaznick Y3 FEH - M NGESHIRIR » Bravo B HAEHVHEE H
SHREET H A ELEANEBEESNESIT R s RAETH A Queer
Eye ~ Project Runway ~ Celebrity Poker Showdown ZEE[F1E V1T 88 SR & A BTl
s, HIEH IR LI E) > 40 General Motors ~ P&G -~ Target #1 Banana
Republic - 48kt i et ¢ T BLHAIR AR A 8 & R A B I
At T ERAMIELME 30 RMVE SRR S A i A MRV E S R R E RV E R
o WBH AR S T RS MRES ) (B R nESRGEAERANE
BIEMEA) » BEMEEN " RAER - il N g2 EELESHEAFERBAS
o HRERMEHIES 2 NERET R 0 e el T e R | K E H 5 ER%
HHVAE . W EKE T REnvER) ) BT ELEA ) HAEEERAHSIFFE EER
WL AR » I H e B S E A B " AUER - B NS B E R 2
{EFH R % FEfn(X0 Queer Eye - Project Runway) - thFEZEBhrGHR AL EUFE » [
AT TESWE(NESUINE) - JrERlEERE TR - B
HIECFEFAIRI2E 38 Bravo BB G SEEEMBEAMANE 12/ PUL AR » 483k
Zalaznick 1E4E [0 E SLRTRE - (HahFoR ke {8y mE A (advertising and
marketing tie-ins) 5 & FERI AR - SF—TEgEMrg & BEELEA
57 RAlZOlga4s i RS RV E BhRrE < T InfEE - 5= - AZEH FavE
ZPE A E S 6 H g AT — 1 (RS -

=~ AKER H By S R

R 72870 Bravo EALGEN H R S ERYE & (integrated
advertising) Y Z= {1 - /£ (EEFHVRAET) PRaSdammey 2 £EH S > BEHE
{1 British Airway &{F > SIAMEEEE 5T L SRR ciliftsy > Fooh—E
PEZ USRI RIS BIR Y SHORE > EftgivsEd > A ARE T —6
IR SSRGS - I H AR ERVET H R BE R S R A E LR (it
AYSEHEBASEAE - IS A SR AR AR A S A B I E o] DAL R MY S A
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b SERRET R AT T afE ) DU ) ) TR Queer
Eye for the British Guy | > 24561 H E2& 5T & T E5(Crupi, France, 2005) ©

HFTEHAN RSB/ Optimedia - B IAETE] 1 LB Bravo &
(BB REMHR) & HAER I FEEE Haviks - I LS ESERSRIEERZ
R EREHRBERNEERTE] > BASHIRE S B2 (ad awareness)IE i 1 11
EE45TELE > 3 H TV recall 52725 25 {5 47 E5(Crupi, France, 2005) -

B Z47E LSRR AR SR British Airway A T8 ) 448 B BER LI
VR B IS A BIHEE - B British Airway S50 /5 %555 Optimedia /3
SBIIL S IEE - A0 E - DORLED A (RS B BB - R TR %
78 | SRELTBEROHE S 12 A MIRERAL T (E A LR M e tee - Lk
LRI E P | B ) KM - ACSGRE - DB (BRBHVSADHER) EE I
KIGETE - TREBI RSB A - SR E SRR S A
Fryf, -

EFR T & BhRE T BT RETH SR 2 4h » 8 H o T8k bR asiE
mnE A 0 BLEE FIPRSCAY SR EE EENE - fRIE—FRAE (Bicycle Retailer &
Industry News ) FEseAysEd - Rlfges 7 H—Z0 - B (ESERYREHEFR) &iH
BUEEA FEhY EAEFNZS MRS Kinetic JASEMME AME IS (Kinetic
Benefits from Product Placement on “Queer Eye” TV shows ) (Hong, 2006) » Ef[i
T Kinetic ZHEhas M AV THHACHEL » AL S| (FEBaVEEHA) SEHEAHY
Bl FoRHE A AT Kyan Douglas FE4E 6 H i Kinetic HYEF23H1 -
St R AT H Ak 4% (fans) » i—5FE - 287 2 GE#EMBAHERE -
MfERL 1 BETHEmE AR EE » S0 2A BEEIET H 8UEREA R Kinetic YHL
EmBEANEM - t2FRSE] Kinetic 5 FH)(E4GET HEFEAL - E1THH23E
For T RMEIRE B IRYE RS H R T —(EeEELE AN o ASGE
FyBLZEBIR FTRE Kol H TR A Em B A GTE » MR R &R m At E
B - & 2R AtE iU I m(pa - EEANEE H T 2 veiiyEA RS
—EIYHEN — AR EIRAE) - METHER T AREmm i DI - S88EHNE
2N RESE T REFT RSN T ELEA ) e o T S E B AR
A~ SRR

= EBEHER ARG EREFERS A BT LAWER S E AR Z
Hh - (EEFRVEREM S ) 67 H oA —fHE B RS > HIEBETH £ A-
e G- EBR R A B B - BR T e I ASH T RIS & E sy
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"HZR o BREHECBERMAEENRE LM I - A RE S TR R EE
T T AGHRY " BSEHERE  SETRAWEE MY > A SO R S iar
T NHIEER sy TS A #YFRE (Prior, 2004;
Brandweek, 2004) - fREZEE - ey I AT HERFFTHIHY Kyan Douglas £ 2004
10 A BERAHE(L Oreal Paris) R HVREI A B %54 iz A F R E A Y
REAN > MAEERERE (b - iR EEmEHRE R E L - TS 75
FZCFHEIRE AR » 1 Kyan (U5 HYZE SpdE A IR AL RN H TP & oS T 2
R EHAYELD - OB ERE AR T EEH > 28 IR Z
T BIMTE GRS > 752 Kyan Douglas (287 H #E# L’ Oreal (Y7 »
e —EEMNE TiEREA

ESGE T (BERHYREHES) 6 H thHVEmE AT LU SRR e & (R
7 - B8 H B e E A Rt - BAESE - EmbrEPE&emitz
FEHEEIRIAS - TERERIP B IE N E SR AIES T —UIUE S F
HHY » SR ERE P aYRE b ROP VR -

0~ SRR L E A T AR B P b

N (FEBREAEMH A &iH - Project Runway FIEAftr Bravo B &HYE H &
BRENELEAEY £ NBC 140 Bravo &1 2 1% » £1/3F NBC &
A BB — R4S/ E] Delivery agent AN EEE » @y —ERERE S FEE > T
HEEEBAETREENESLEA > B E R RTE R H o IR0
bt FERSEE A EHEER BB 0 MOGE NBC ERAE GE(ERiEE » 124
HH EREYSREEENE -

FR#% (Can TV sell clothes? The Ultimate product placement: getting it into the
hands of an impulsive television viewer ) (Kafka, 2005)LL K, ( NBC Universal Brings
In Delivery Agent To Help Pitch Products ) (Schiller, 2004)Z Bt &5 > NBC &R
HEl—z <1 I1Y/AE]-Delivery Agent &1F » @17 —{EfEY4ELE > BIfE NBC
EAAEET H T AR (BFEE T Bravo B EHY Queer Eye for the
Straight Guy £iH) > 26 H LFFAS LKA - 88 - A8 ST DTER
lEYrre FEERE] - #ajEE - NBC EH4EEL Delivery Agent /N E] & {FETLHY
BRSNS - & RN NBC Bra IVIHIB SR 1 IR ZIZ) R s iy

"REVISRE | MASGRR - BECT&RS BRIEMEATFEN TIPS 0 B
{EE&ERHEZES T EHBEANENEEREE - 2800 - ERTEREYCE NBC &4
LUK NHY Bravo 8 & HTEA—(EET HEF - 580 EEUWCE " HE , —f
PR TUCE TEBNE @ B ANENERICE T80 T RRENES o 352 LE
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PERY ~ HHEEMN B ARYR 2R - ERTEAEWCEALL TR b, AVERRA AR
FEAFANES > BT CHENSET > (BSEK  BHENET)) - EXEHE
NBC & {#4d(Bravo B 5 ~ (EESHYRBMT) EHF T/ EHia 7 EER -
B LA FEFTER Y T FTE AR (L ) BiER(Smythe, 1977; Jhally, 1987) -

T~ BT A BB RS - IWEERANEE AL Em

Delivery Agent &—2%¢ 2001 FAF 85 &L LAY B+ R 54k
(deliveryagent.com) » {8 31 AT Mike Fitzsimmons %17 32 55 2\ B REAERE S M
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Product placement in Queer Eye for the

Straight guy

Lee, Yun-chen

This paper researched on the TV reality show Queer Eye for the Straight guy
produced by Bravo cable television network. Textual analysis was applied on the
product placement method which is highly and widely practiced in this TV reality show.
However, textual analysis can only declare that this show is suspicious of product
placement. Therefore, document analysis was also applied in this research. Evidences
were found in news articles and professional magazines which explained the
relationship and ways of cooperation between the show and brand names. Examples
were provided which outlined how the product placements were negotiated and
executed behind the screen in TV business.

This research also discovered an ultimate new style of product placement which
is rising and developing. TV networks, now, cooperate with an E-commerce company
created a website which shows every product seen on popular TV programs and in
which viewers can purchase those products at once. When audiences are viewing TV
shows, along with the content, they are also receiving tons of hidden advertising, just
like viewing a shopping channel. When this show celebrating homosexual’
extraordinary and excellent taste of fashion, in the meantime, it is also filled up with
product placements. Is it really celebrating excellence of homosexuals or celebrating

the value of consumption?



