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Molly Smith Artistic Director

Unclear how
joining the A-list

is “News”

Stephen Richard Executiv ector

Tickets

ARENA NEWS

Join the A-List

Image

quickly

changes too

il

OTHER HAPPENINGS

Arena on eBay

I The 2006107 downstairs series iz
under way, featuring works by Milo Cruz,

Difficult to
see the

text — size

Tazewell Thompson and more. >
Playwrights Panel
o Brring the whaole
tamily to She Loves Me 4 box seats 4 non-
alcohalic drinks and 4 snacks for only $100
Restrictions apply. To order, call (202) 4883300, >

5 Enjoy cafe style seating
tor She Loves Me, complete with drinks! For mare
information and to order, call the Sales Office &t

Join the Stage Banter! Mar 19, 2008

Intern’s eye vii (202) 488-3300. =

Good use of

color

Sometimes things

W the haip of Ar
> are

now an sale! Click here for mare information. =

she loves me

Now Showing
The building, legacy,

and vision of the:
new Arena Stage

Give a young
person the gift

=X =
of theater!

We believe students benefit from the arts.
Arena’s education programs reach more
than 20,000 students annually — and you can
help! See more

the stage

The extraordinary neww Arena Stage campus will
serve as & national welcome center for artists and
playwrights — a temple for Arena's art. Join us for
the journey. See more

This f Lnli

Washington's first cholce In theater for over 50 years.
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FeE— N BIEMEEN HSmilER © Joi @ EJyhot  BEAEEG - B d EF
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Example: Heifer International, www.heifer.org

Top bar
should

stand out

Unclear
prioritizatio
n of
information
. “Other
Happenings
” leads one
to think that
this panel is
not as
important
as the rest

of the page.
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HEIFER Ending Hunger, FAQs:| Please Select v|
INTERNATIONAL | Caring for the Earth Search: =
Site clearly states its Heifer Turns Donation links
purpose. Top Recipients Into Donors are very visible.
, # - One gift turns into many as more lives are
navigationa]bar i 1 SW"E2 yransformed through Heifer's comerstone of : : g | COIOI' Catches

"Passing on the Gift." S .
users’ attention.

shows all options

.
— = Gift Registry (20
OURWORK | GET INVOLVED LEARN M

Wednesday, November 29 06 Heifer Newsletter
Sign up for email news:

World Premiere: Tap Your Toes to Dan Zanes' Fﬂgnm up? Login
Heifer Holiday Music Video Tell a friend
Dan Zanes is renowned for creating music that is loved i
by both children and adults. Dan's latest song about
= the meaning of the holidays benefits Heifer and )
1 premiered at his sold-out Carnegie Hall concert Nov wm
12 Watrh it nnw

BN EZIE AR & B SRS ] E 2R EEER A &R R —4
H > DA B R A4 28 B R UsE A H - PR H s R IR ] R
MEEEREHRNUET -2« 2RFMERVEHE - SERmR EARREED (i
EE2 AT - TR ) St - AR FRAY A o 3 H B F A AR EE
E{EE - AERERE AL (T FETE TSR EEES -

40+ Goodman EFEAYIRBIEEGEH - - [ IZRIMEEL ) BVEE SR AE B RAHM 1 - JE
WEEH it N ERevaE Lo AR E - R REE RS
SiRE] -

Example: Goodman Theatre, http://www.goodmantheatre.org/support/index.aspx
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A it fwoww, ocdmanttieatre. crg SUppOrt index. anpic

Google G- L Go £ Bookmarks- B 2502 blocked

GOODMAN

TICKETE & SEATON  WIMIFUS  ANTISTS  NOUCATIGN  1uevoATus

Support Us

Bacome a Doneor and Get Closer fo the Stage
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The “Give Now” button

is clearly visible while

Development

Davalapment Office

Individual Support

P nternee

remaining part of the
overall color scheme. It is
on the same location on
the next level down, but
later moves, which could

confuse users.

INTIMAN FIFe/E B S48 E I > 51— 4 4 AL

N HY55

=3
HEE

AN

DRSS AT EAVELR ) - ABIRNTTEIAL » Bl BB RSS2 - Bk

SHEEOEE -
Example: INTIMAN Theatre, http://www.intiman.org/support/

INTIMAN Theatre

Tickets

The Plays

Calendar Plan Your Visit Support Us Education

Calendar - see upceming performance dates and times.

"One has to put money

behind what one believes in,
especially in these perilous times for the arts."

This quote from a donor
helps motivate the
viewer. It is

conservatively animated

~INTIMAN Patran
8 e vece [N so it catches the eye
SUPPORT US g Sendoe PERFORMANCE CALENDAR 1 1 o1 4
2006 SEASON 1T 1T T T e
Wyhat malkes the INTIMAN Theatre experience special? A deep
commitment to great art, community engagement and innovative
IR SR B AR PR AR A L R R A H - B RESE - FER AR IS

FIRH@ AN T2 R - H RTE# BOfrh (5/01//2009) RIFEISRAHZRIE BAE] - 42 Him
AJTHEE - RERELEAYETPE - ST BRI E] 13% - mEEE 87%
T E AR E £ s8I EEIBREVRERAIR] » BESRTT - THZE
F o SRR AR BIIRAHAE E IMC BRRERE a4 — 1y mhRaEEs - SRR B LS
NBEREIEEES - Pl - SR SR e A i Hoan AT B 155 [ B FTEBIAIAL - — 2
B ZEHEHENHRE S — BB E - BRI A S BEH S g E
tEEHE - 52 > L EEREREG RN E - EFEEH

) 4
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oA B 15T (B B3R IR B A1 — B L e s 4 it B e e B S B A Y 4
H e

AN E 2 ST RS R HE P AIAC S A BRI — IS & N CITRAY SR - 4
[ 5 AR IR - A BB RN ARG B E C SRR A RS R
EREEAHEE - HETEEREEY ~ JREEH CIRENRALRR ~ BEETEEEE
EEAMESE 2E SRS FEE - HEEESE - S @EATTY
ATRRESR G LRI EIREE - B MEE R E X M EE EARA - 11 R
SRARBENERHIABSES - LT A BTEETEEE LAVAIEE (ERiRH
x ) RABEREGFEHNE > il (—8=15 ) 5% \BEREFEEEER
H R TR B EARTS © S I RIB(E AR IR ~ BIERETST ~ DURIRRKI
T ROFESE - R AR, - BB AR SRR A M - A
R AR TR EORFTIERURIE RO o ASFE R H T - #RREI ;
RENITF-5 5 (A AR S 88 13 e AR e BRI ) 5 7 i 8 A B SRR
Example: Médecins Sans Frontieres/Doctors Without Borders,

http://www.doctorswithoutborders.org/donate/index.cfm Thanks to the generous support of

donors like you,

MSF is able to maintain the independence that allows us to provide urgent medical
care to hundreds of thousands of people in over 70 countries around the world each
year. On behalf of MSF volunteers, staff, and, most importantly, the people whom
we assist, we would like to extend our deepest gratitude to you for your belief in

our humanitarian work and your ongoing support in making it a reality.
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Horme | Site Map  Contact Us | Donate | E-mail Hewsletter r;lj

= ¥y CONDITION: VYoices of the WOMEN of
DOCTORS WITHOUT BORDERS Em]m-! Eastern [:ongn

About Us Field News Work with MSF Public Ewvents Publications Press Room :Search E

Donation Information
Donations Home Page

Wigw Our Financial
Information

L4 Give a one time donation online, by mail, or by phane.
=5 What Your Support
' By phone: Call our toll-free number at 1-888-392-0392 Provides
24 hours 8 day, 7 davs 3 week Supporter Commitment
FAQ

7 Become a Field Partner by donating monthly,

Help us help others

Your monthly support as & Field Partner is a3 quarantee of requiar and
predictable funds, allowing us to respond immediately to emergencies.

Create your
B’? Give a tribute donation in honor or memory of someone or to commemarate own fundraising
a special occasion through an e-card, online donation, or mail in form. web pagel >

MSF's 2007 EXPENSES
E Contribute with a gift of stock.

6 Explore planned giving options,

%E Foundation or corporation support, Program Services

B7.38%
H Plan a fundraiser.

Create your own fundraising web page, or see how others have come
up with creative ways to raise funds for MSF,

http://www.firstgiving.com/doctorswithoutborders
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MEDECING SANS FRONTIERES
DOCTORS WITHOUT BORDERS

~
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Want to raise money?

Learn more

HELP US HELP OTHERS - Doctors Without Borders

Thank you for selecting Doctors ‘Without Borders/Médecing Sans
Frontigres (MSF) as the beneficiary of your upcoming event,

By raising funds for MSF, you help our medical teams deliver
emergency assistance to people affected by armed conflicts,
epidemics, natural and man made disasters, and exclusion from
health care around the world,

MS5F teams provide health care, rehahilitate and run hospitals and
clinics, perform surgery, battle epidemics, carry out vaccination
campaigns, operate feeding centers for malnourished children,
and offer mental health care for people in need in more than 60
countries around the world.

Thousands of people just like you make our life saving waork
possible!

Helpful tips on how to get started...

+ Click the Get Started button

+« Personalize the text and photos on the page, making it
clear why you support the work of MSF's medical teams.

+ Set afundraising goal and don't be shy, send a request for

support and your web page link to friends, family, and

colleagues - even your dry cleaner and grocer,

Follow up with a notice on the progress of your event as

the date draws closer and be sure to thank your

supporters, we certainly willl

Want to donate?
Donate to your friend's page:
| Enterfriend's name

Miew all fundraising pages

Donate to this nonprofit:

Total raised

For Doctors Without
Borders

$102,355.66

$89,417.48 raised online

133 people are raising money
1,572 people have donated

Top fundraisers

Angela Knight
$22,125.00

TUT's
Adventurers ...
$70,543.00

PECINS SANS)

Shruti Ganguly

DBUHHA $10,660.00

http://www.firstgiving.com/statements/about us/howitworks.asp

Firstgiving transaction fee

Tur users consistently tell us that Firstgiving helps them raise more

money with less effort,

and we're proud to play a small role in that

success. Thousands of nonprofits hawve teamed with Firstgiving as a way
to reduce administrative costs. &4t Firstgiving, we strive to provide an

excellent service at a low cost.

fee of 7.52 on donations made to fundraising pages.

For example, with a $25 donation:

- 1.82 (7.52%) —= Firstgiwving fees

$£23.12 goes to the nonprofit

The 7.5%o Firstgiving fee covers:

That's whyw Firstgiving deducts a total

= Securing and hosting the site so ywouw can take comfort in leawving
wour credit card details

= Wetting 501 {c) nonprofits associated with GuideStar

= Processing your donations securely

= Prowiding exceptional support — when wou contact us,
to real people (we are fundraisers and dornors, just like woull

= Ensuring the transfer of money raised to the nonprofit

wou speak
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SRR A A & Y EERY IR A H R TR HI s - & HE R AR EHE
AN CEBIESG A —BEEE (RGNS ARG » DEERLL
HEFH S » ARG R 2 AU S AERE - g e B E RO © &
RLA By FAEEZE E T B H 19 MR E S e A B U
BERS(E - SGEOE MR - o0 A0 NIRRGE R TR IE © IEanfIgE E i it 2 bk
Bar AR SR 4 (40 ) (BEORE ) SEaE bRy EH - (HEH e
SHERPEL RS - UE MRS TR B A - SRR - Y AR
MIRRBERGIRRIE A - BREENE @ stHAERAREE LBYE2 s
Y - AIRE R NE S EAERVIREENE - I EAEA TR rlasaEbR T SRR > IR
FTEERL ~ HE - REFFERO BEEER ERE EIETT SR AL R -

Example: The Metropolitan Museum of Art,

https://www.metmuseum.org//ways to give/form.asp?type=0

Meaningful W B
* Home 1
page title,
consistent
with
previous Your contribution to the Museum is greatly appreciated. o g:,‘,ma '
Yaur gitt in honar ar gift in memary wil be acknovdedged with & gift card =
levels infarming the tamily or friend you desionate.
O Ogz0 O so0 O 550 O g0 Your donstion s sate and secure,
Ostpn O 5o O 10000
The Museum never shares any
Entire Site Other donation amaunt; § I:I personal information you pravide
Dona tiOIl when making & donation. Read about
i
Gift in Honor or Memory D rtyAcy Doy Other
Options Tell us the name of the honoree, reason for the gift (celebrating a holiday,
family evert, special occasion, of a celebration of life), and an address for You may also donate now by caling ont 1 ons f or
nitification of your gift, Your contribution will be acknowledged with  aift 2126703956, fauing this 10rmtn < mm— p
card informing the family o friend you designate 212-395-3040; or mailing this form .
fo submitting
Development Otfice
The Metropaltan Museum of Art
1000 Fitth Avenue
Mew ork, WY 10028-0198

PRBZEI e AR A H PRSI SCE BT7 - R —SRIFMNE o 4
FITNEEN B &S/ MZNET T 2 i TR T BR RS R B A g e R - fERbsHekAfE
i F— SR B Al (SR Z RZ B AR [ (B AW ) (personalization and
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visualization) >

) ZFEIHHHAE -

FRE B 55 500 A T BE 2O AR

20094 5 H 15H

BRSMmiEE > MEFENESEM - 1 A EERARVEEERA S (
PFAT Ry ) B (SRR E AR B R
Bl B R B Y H A

BEAh - ERRICE A
A B ARG ERE B Ry N B8 2 R i A= SR~
BRI B B R R AR R BIEE LG SR HRRINE - (e E B Ak

Example: Save the Children, https://secure. ga4 org/Ol/support now

@ Save the Children. Making lasting, positive change in the lives of children in need both in the United States and aroul

-
> L

ind the world

Support Our Global Action Fund

The

organization’

s goal is
reiterated on
the donation
form itself
and links the

donor to the

organization’

s work

these and so much more, Please help today.

Do you want to make your donation even more special?
| Make a gift donation in honor of someone special
| Make a memorial donation in memory of someone special.
Set up a recurring donation and provide continuous support.

Select a Donation Amount:
(Up to $50,000 per transaction)

RIS MEHFREEALEER
FERVBUREAS - JE

F

O $25 E-mail:
Prefix:
O §50
O #1080 First Name: *
@)
O -0 Last Name: *
(; $ | Address: *
500
Address Line 2:
O $1,000 .
| City:
O £5,000 S
5 r State /Province: *
© other: §|

| Postal Code: *
Payment method: *

[isa v | Country: *

Card number: * Phone Number:

A Ei (BRREECR

Yes, I want to help make a difference in the lives of children in need.

| United States

The donation you make today will support all the work we do to help children in need in the United States and
ey 5 0 LN thie world, \With your support we can provide important programs that will help new mothers with
prenatal care and newborn training, supply life-saving immunizations for young children, build schools and
teachers so that even more children have a chance for a better future, And in the U.S., you can help us reach
children living in rural poverty with literacy and nutrition programs. Your donation can support programs like

| Print our mail-in donation form, complete it and mail it back to us to make your donation. Far mare
| information about Save the Children, select the "more information” link at the bottom of this page.

Ensure your address matches your credit card hilling
address exactly. “iew our Privacy Palicy.

[ Select- i+

_—{Ehoos}a One- _7 I

..‘.<.

ﬁﬁuz\éﬁﬁﬂ%ﬂ%ﬁé\ » WL PRIEREFL
JEZHAE R IR E] - BEEHIRAE A AR E E - RERETRHE
GIEVIRER IR E L sasitE R IR N E R 24 jﬁm@?%)\ﬁﬁlﬁﬂ’ﬁ%
s A PR ISR SRR e ] SSL PREITEFHY » DURERS »
Fe o DABGaE(E N BRINE o HE =fRa
YRR = VN )i

Striking images
of beneficiaries
of support help
to personalize
the
organization’s
mission and
create a link
between your
donation and

results

TEUESERE
G 2INE T%DE%*WZ*&1E1%¥EE$D
» SSL PRI HoRIME A Bk 2 22] 54
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Click here for more information about Corporate Sponsorship opportunities

Lmk'ls'lr_l' an- f you have questions about giving to INTIMAN Theatre, please contact us at
easy-to-find,- ging@intiman.org

predictable:

location. -+

(Seath]
© IMTIMAN Thastre 2008 | Privacy Falicy | Contact Infa | E-mail Us | FAQs Search

Data Security+

The- Metropolitan: Museum: makes- every reasonable- effort- to- ensure- that- all- of the-
transactions that-ocour-on-our Web-site-are-secure.- All-credit-card numbers -submitted-to-the-
Your donation is safe and site-are- encrypted- using: "Secure- Socket Layer" (35L) encryption. - 351 technology 15 an:
SECLIE. industry- standard-for-protecting-sensitive- information-as-it-1s-transmitted-over-the Internet -

The Museum never shares ¢
3;!“ E?c’:q%réam;"m“gt‘fnga To- prevent- unauthorized- access,- maintain- data- accuracy,- and- ensure: the- correct: use: of*
donation. Read about our information, - we- have: put- in- place- appropriate physical, electronic, - and: administrative-

. : . : :
i procedures-to-safeguard-and-secure-the-information-we-collect-online. «

EIRE A R B an i -

% RBRSTHEEEE (EHIUNEEE HEikE > DU HEEHE
o BUIRSHIRE SR T S S ) 2RO RE - £2H AS FRENIEfaH AR IER: (5
WY E G ) NEZRARBEEG BIER - S & PRSI T Ry
B Fo &R G0 - FEF e (RIS e Rl ) AR T
orky CSERBIEAERESM ) - SR —EER  RERERTRG ) (TER
BB NBEHEBH R 2 & ) FHEE > GaBNER&ETEIE - S ST -
I MRS R S AT ERE TR M RREERE -

e SUE A BB R Y H DN EIREI T S EE 2 1% - 2IE{EE Y
IMC 5 REAFEPERRENIE - AS JREH EiraH &k 7R EEERE N IR E A E
nn ARSI - RESECI A I AVENE. I HIR L ERAE T H M E ' E Gt (
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TR —EEE  (REREH TG ) RFELHSHEMFENR - ¥t EEED
SBAEEE )~ SR NS EEER 2 & ) HEGREE - IMC UG ]
DIEMEARE & ( RESEER R SlEdl ) 2T > =Bl e S ERimE ST 3
(e i Bl 5 B P ARG A ] - B4 IR R B P AR S sR BB R B2 TR
FI59 B2 S DL I S BB R BT e BB AR - RS Bt (R EIT Y
BB Z4 ) B (HEmEREESEESENEE ) FEM - AR (Wi
SR A BT REISEIRIEE ST ) Bk (BSEB 2 & ) -

h ~ PRSI AR FE 75 (O]

AT Z IR TF AR IS AT S8k (GRS H et Bl S 8 T B S E A
o) HIEZNITE HRY - [RAGE RSN L RIR A H R SCR A A & /i
e » KR FREFRENIFIEME AS Bl TR Eapil g st - B
SRR - WORERE - FrieRELL TR S ] DI BEubT e R - HEsERR
R~ DU I ST e TR H AR e S iR > PR AR B TR ARA
HEIEA SR 280 > WH AR EEE R IMC BESAE FAYWTFEHAE - FE
B o ARFEHAZ RG] > R AR AT TR A E - ERE
B AS Bl s H P A R 2 (B ZE e S S m R G S A e FE AR AR > AR
REELETH 4EUE S i LS B & HoAt B B0 ~ D MEEAT R RS - HabrnVafl S Bz
HUEA RS B RE SRR ST I (R BT U TIRIED] - RS SRR R R
IS8 - & - gt e sy - RESEMITH - DU IMC BSOS N 52 5
FEHHEREEE R IMC SESAERE - BCEARIFERTH - EREFELT
Hovg+4& (EE ) (HEAARELREHFAR ) FREEMTTEIREDER - 1RG0
G R AR E e S AR e P (H (B Y IMC 38 > J7 [l e > W a5
E{EE R IMC JREREEE O 2R - B Y E A A - WP B R e IR E A
{TERRIEL -

A

1. Mg BRI (presenting theaters) HREERIRRR AV BB EEEEFH R
EAE > G (B [EERRRZ]) ERES - IFENEERIBE (nonprofit
professional theaters) FEMEE AGTEM TR » B T nE i gna i
Bl HAIEF RIHAYEE] (Voss et al. , 2006) °

= 22E&H

SHZE ~ FERMEE (1999) - <BEETHEE>> - 5l A -

\
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