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Abstract

In recent years, the development of blogs has drawn attention worldwide and there is
a large population using blogs. Besides movies and television programs, blogs also
have great influence on consumers’ purchase attitude and behavior.

This research confers some variables that might influence between purchase

intention and brand loyalty of product placement, and the research through " Fashion

Information Blog . media to understand that consumer put into the related of the

products to Blog , the way of placement and spokesperson loves having a influence
with purchase attitude and brand royalty to the future. In addition, adds variables that
involvement to product placement to interfere the research model.



The result of study is found that while advertiser promotes their products in the
way that the consumer will be influenced by some factors such as the way of the
products placement to Blog and the spokesperson loves, and even influence their
purchase attitude and brand royalty directly or indirectly. At the same time,
involvement is the interfering effects only related with the the spokesperson loves and
purchase attitude. Finally, expecting our study result could be ad owner's tactics on
sale throughout the practicing to the basis importantly

Key Words: Fashion Information Blog, Product Placement, Purchase Attitude, Brand
Royalty, Spokesperson Loves
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